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PROGRAM OUTCOMES(POs) OF COURSE

Degree Program

Outcome

' Bachelor of Business Administration- BBA

. To develop precise understanding about the

business environment and organizations.

. To develop leadership aptitude among the

students in order to work independently and in
organized groups.

To inculcate among the students the qualities of
a dynamic manager, capable of taking various
decisions and communicating effectively to
different groups of people.

To understand and gain knowledge of various
financial institutions and agencies.

Bachelor of Business Administration
(Computer Application) - BBA (CA)

. The objectives of the Programme shall be to

provide a sound academic base from which an
advanced carcer in Computer Application can be
developed.

Conceptual grounding in computer usage as well
as its practical business application will be
provided.

PROGRAM SPECIFIC OUTCOMES(PSOs) OF COURSE

Degree Program Outcome
' Bachelor of Business Administration- BBA Finance
| e Finance
e Marketing 1. Understand need of finance
e Human Resource Management 2. Understand various sources of finance
(HRM) 3. Understand Internal and external sources of
finance
4. Understand Capital Mix
S. Calculate the cost of debt, cost of equity and the
Cost of Capital
6. Understand different tools used for financial
statement analysis
7. Understand to obtain Cash FlowUnderstand to
obtain Funds Flow
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Understand  the place and contribution of
marketing to the business enterprise.

Describe‘ major bases for segmenting consumer
and business markets; define and be able to
apply the three steps of target marketing: market
segmentation, target marketing and market
positioning; understand how different situations
in the competitive environment will affect
choices in target marketing,

Describe the major types of consumer buying
behavior, the stages in the buyer decision
process and completely outline the components
of the marketing mix; identify how the firms
marketing strategy and marketing mix must
evolve and adapt to match consumer behavior
and  perceptions of the product (e.g.,
classification of products and services, brand
image, price and value), the stage in the product
life cycle and the competitive environment:
summarize the importance of measuring and
managing return on marketing.

Identify the roles of advertising, sales
promotion, public relations, personal selling and
direct marketing in the promotion mix: compare
and contrast integrated marketing
communications with a non-integrated approach
to the promotional mix.

Human Resource Management
Appreciate the importance of human resource |
management as a field of study and as a central |
management function.

Understand the implications for human resource |
management of the behavioral sciences.
government regulations and court
decisions.

Know the elements of the HR function (e.g. —
recruitment, selection,training and development,
etc.) and be  familiar with each element’s key
concepts &amp; terminology; and V
Apply the principles and techniques of human
resource management gained through this course
to the discussion of major personnel issues and
the solution of typical case problems. |




COURSE OUTCOMES (COs)
Bachelor of Business Administration- BBA

FY.BBA (A.Y-2020-2021)

]

Sr. No. Sub. Sem I Sr. No. Sub. Sem II ;
Code Code j
1 101 Principles of Management 1 201 Business Organizatioﬁ
and System |
2 102 Business Communication 2 202 Principles ofMarketmr
Skills |
3 103 Business Accounting 3 203 Principles of Finance
4 104 Business Economics 4 204 Basics of Cost
(Micro) Accounting
5 105 Business Mathematics 5 205 Business Statistics
6 106 Business Demography 6 206 | Fundamentals of
and Environmental Computers
Studies
7 D Add on Course-Course in 7 B Add on
Analysis and Presentation Course-Communication
of Data | skills for managers
SEMI I

Subject Name:- Principles of Management
Subject Code:- 101 7
COl | Evaluate the global context for taking managerial actions of planning. B
organizing and controlling..

CO2 | Assess the global situation, including opportunities and threats that will IIHP et
management of an organization.
CO3 | Integrate management principles into management practices.

CO4 | Assess managerial practices and choices relative to ethical principles and
standards B

COS5 | Specify how the managerial tasks of planning, organizing, and controlﬂﬁglr'
be executed in a variety of circumstances.

CO6 | Determine the most effective action to take in specific situations.
CO7 | Evaluate approaches to addressing issues of diversity.

Subject Name:- Business Communication Skills o
Subject Code:- 102, ) o
CO1 | To improve various skills such as linguistic, non-linguistic and Par: 1lm«'u|\m
skills.
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CO2 : To develop an integrative approach where reading, writing, oral and speaking
| | components are used together to enhance the students’ ability to communicate
f ' and write effectively.

| CO3 | To create awareness among student about Methods and Media of

{ communication,

f CO4 | To develop proficiency in how to write business letters and other

I _ communications required in business

—_—

' Subject Name:- Business Accounting

Subject Code:- 103

l CO1 | To enable the students to acquire sound knowledge of basic concepts of

- accounting

 CO2 | To impart basic accounting knowledge

, CO3 | To impart the knowledge about recording of transactions and preparation of
’ final accounts

. CO4 | To acquaint the students about accounting software packages

gubiect Name:- Business Economics (Micro)

{_Subiect Code:- 104

! CO1 | Students are understanding how the economy plays an important role in our

_day to davy life.

CO2 | Students are getting implication of different aspects of demand & Supply .

CcO3 Students are understanding the concepts of Monopoly, Average Revenue,
Marginal Revenue.

CO4 | Students are knowing the concept of circular flow of Economy.

Subject Name:- Business Mathematics

Subject Code:- 105
CO1 | To develop appropriate understanding of how to use mathematics like

computation interest, profit etc.
' CO2 | To understand the concept and use of L.P.P. and its applications in business.

CO3 | To cultivate right understanding and regain numerical aptitude.
' CO4 | To develop a logical approach towards analytical approach data.

' Subject Name:- Business Demography and Environmental Studies

| Subject Code:- 106
| CO1 | To develop a knowledge base for demographic and environmental factors

§ affecting business.
' CO2 | To make the students aware of environmental problems related to business

and Commerce.
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' CO3 | To inculcate values of Environmental ethics amongst the students. ‘]
L i

' Subject Name:-Add on Course-Course in Analysis and Presentation of Data
Subject Code:-D ]
| COl erhis course trains the students with the most required industrial features of

; 'Data Analysis and its Presentation in day-to-day work like Preparing
Estatcmems like Cash Flow, Funds Flow, Ratio Analysis in MS-Excel using
|various functions, Conditional formatting, Advance Sorting & Filtering,
i Charts & Pivot Tables, What-if Analysis, managing Slides, Setup Slide Show,

; ‘ete. so that students can able to handle all these business requirements most
| | efficiently.

e

SEMI_II

Subject Name:- Business Organization and System

Subject Code:- 201

COI | To make the students aware about various activities of business, business
_practices and recent trends in the business world.

| CO2 | To study the challenges before the businesses and setting up of a business
% _enterprise.

_CO3 | To develop the spirit of entrepreneurship among the students.

_Subject Name:- Principles of Marketing

' Subject Code:- 202

1 CO1 | To introduce and familiarize the student’s basic concepts of marketing, it’s

1 _general nature, scope and importance.

CcO2 1 To impart appropriate knowledge and understanding of its primary functions
_and applications and its gradual evolution and development.

CO3 | To develop basic and essential skills related to marketing,

CO4 | To provide a learning platform for preparing students for marketing

employability opportunities essential for industries,

—

——

Subject Name:- Principles of Finance
Subject Code:- 203

CO1 | To provide understanding of nature, importance, structure of finance related
areas.

CO2 | To impart knowledge regarding sources of finance for a business

CO3 | Students will learn recent trends in business finance.

| Subject Name:- Basics of Cost Accounting
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COl

Subject Code:- 204

To Impart the Knowledge of Basic cost concepts, element of cost &

preparation of Cost Sheet -
To develop understanding how overheads influence the cost structure of cost .

CcO2

To develop skills for computation of total cost for a particular product.

| CO3

Subject Name:- Business Statistics

Subject Code:- 205

COl

To understand the role and importance of statistics in various business

situations .

CO2

To develop skills related to basic statistical techniques.

Lc03

Develop the right understanding regarding regression, correlation and data

interpretation.

Subject Name:- Fundamentals of Computers

Subject Code:- 206

COl

To develop concept of information and their role in modern businesses o

CO2

To develop rational approach as to how computers can be used in data process
analysis in business

CO3

To develop understanding regarding cautions to be taken security. s: m'\ and
security while using net based service -

Subject Name:- Add on Course-Communication skills for mana :'vcr_i_;

Subject Code:-B

Students need to know how words take on new meanings umrd'nw to

COl
context. With this course students will develop the capabil lity to understand
Information that is presented in any format. -
CO2 | This course will help in developing communication skills to ena able the
students to put their thoughts in a fashion which is comprehensible by the
reader. -
SY.BBA (A.Y-2020-2021)
Sr. Sub. Sem II1 Sr. Sub. | Sem [\
No. Code o No. | Code
] 301 Principles of Human | 401 kntr eprencurship and
Resource Management ' ' Small Business
. I - \l\m gement
2 302 Supply Chain Manm,cmcnt 2 402 p mdumon and Oper: aton
[j_~ ’ Management ]
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3 I 303 Global Competencies and 3 403 Decision Making and
Personality Development Risk Management
4 ] 304 Fundamentals of Rural 4 404 International Business
Development Management
5 ] A 305 | Consumer Behaviour& 5 405 Advertising and
MM | Sales Management A-MM | Promotion
-Marketing-1 Management-Marketin |
g-3 |
6 A 306 |Retail 6 406 | Digital E
MM Management-Marketing-2 A- MM | Marketing-Marketing-4 |
7 B 305 | Management Accounting 7 405 | Business |
FM -Finance -1 B-FM | Taxation-Finance -3
8 B 306 |Banking & Finance 8 406 | Financial
FM -Finance -2 B-FM | Services-Finance -4
9 C -305 | Organisational Behaviour 9 405 Human Resource
HRM | (OB)- Human Resource C-HRM | Management Functions
Management -1 & Practices- Human |
Resource Management
=
10 C 306 |Legal Aspects in Human 10 406 Employee Recruitment
HRM | Resources DSE- Human C- HRM | & Record
Resource Management -2 Management- Human
Resource Management
-4
11 M Add on Course-- Basic 11 D Add on Course- Course
Course in Environmental in Analysis and
Awareness Presentation of Data
SEMI_III

Subject Name:- Principles of Human Resource Management

Subject Code:- 301

COl

Basic concepts related to HR students are understood in this Paper.

CO2

Students are getting Job Analysis & Human Resource Planning play an
important role in the organisation.

CO3

Students are knowing how Career Planning concept is applicable in their life

CO4

Students are understanding how HRM changes Environment & Trends in
HRM.
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| S biect Name - Supply Chain Management

Su"\ ect Code:- ‘W B

Ol mkN and zh:. umunﬂ\ ot \uppl\ Chaimn Management.
'CO2  Understand will undg rsmnd different types of Plant layout and their SCM

(U~ 'l k rstand the roh of Information Technology in SCM

COa U ndu\‘.md the various Operation Aspects in Supply Chain

S 'ﬁ \u \amL - Global Competencies and Personality Development

- du Yo} u.\k “ode:- 303

( Ul Develop an understanding of and practice personal and professional
responstbility.

CO2 Demonstrate knowledge of personal beliefs and values and a commitment to
ccontinuing personal reflection and reassessment.

_CO3  Leamn to balance confidence with humility.

CO4 r\iu ! stren, cthened personal character and further, an enhanced ethical sense

COS  Applying the mm'mhumu set of skills and knowledge for life success (of

_selt _.}3;\: others) cained from one’s Saddleback College education

_Subject Name - l undamundls of Rural Development

.S_\jb"\‘:f . \‘\,\ = w“-‘

COI 'f’-.{':'\.u\und the dev Llommm 1ssues related to rural society

_CO2Z  To find employment opportunities for rural youth.

1
CO3 To create interest among the rural youth to participate in rural development
~_programmes and schemes for sustainable development.

CO4  To discourage seasonal and permanent migration to urban areas.

Subject Name - Consumer Behaviour & Sales Management- -Marketing-1

subtect Code:- A 305 MM

COl Hcipful for students in developing Strategy building & its effectiveness

CO2 Developing Design Thinking approach to explore opportunities while
combating challenges in a highly competitive Sales environment.

’J

Sub ect Name:- Retail Management-Marketing-2

’Jz

‘\.\.L (_Od(. - A 306 \4\4

e

O Retailing aims to develop students' understandmg of retail strategy, retail
oOperations management, innovation in retail, and the key issues impacting

owth 1n retail firms. ﬁx—: &
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Exploring strategic options available to retailers. To analyze the factors

CO2 | '
impacting store design and location selection.

L

[ Subject Name:- Management Accounting-Finance-1

Subject Code:- B 305 FM ' |
COl | Understand the concept and meaning of management accounting. B

CO2 | Understand different methods of analysis and classification of various ratios

and its application. _ ]
CO3 | Calculate contribution and break even point to reach profitability level of any

L business. ]
EO4 Learn how to make various types of budgets as per need and requirement of |

1L

business.

@bject Name:- Banking & Finance-Finance-2

Subject Code:- B 306 FM

COl1 | Study of banking function and its operations.

CO2 | To study the functioning of Regulatory Authorities in India
CO3 | To study recent technology in the banking industry.

Subject Name:- Organisational Behaviour (OB)- Human Resource Management -1
Subject Code:-C -305 HRM

CO1 | To describe the major theories, concepts, models and frameworks in the field
of Organisational Behaviour.

CO2 | To explain determinants of Organisational Behaviour at Individual, Group and
Organisational Level.

CO3 | To give knowledge about approaches to line-up individual, groups &
managerial behaviour in order to achieve organisational goals.

Subject Name:- Legal Aspects in Human Resources DSE- Human Resource
Management -1
Subject Code:-C -306 HRM

COl | Students are understanding the rights of employees at the workplace.
CO2 | Students are getting issues related to HR in organisation.

CO3 | Students are studying The Payment of Gratuity Act 1972.
| CO4 | Students are knowing Sexual Harassment of Women at workplace Act 2013,

—
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